
Instagram Expands 
'Guides' Content

Heineken USA teamed up with Tastemade and 
Pinterest on a series of videos to help Pinners make 
beer bottles and cans more festive for the holidays. 
Six Holiday Hacks videos feature clever ideas and 
tricks to spruce up bottles and cans of Dos Equis, 
Heineken and Tecate, including bottle cap ornaments 
and decorative dips. Watch the videos here: 
https://bit.ly/33Qp9Fd Source: AdWeek

You Ask, We Answer

Twitter’s new Carousels format 
allows up to six images or videos in 
a single ad and drives people to 
their website or app.

Read more: https://bit.ly/36XVls3

YouTube launched a new type of 
audio-based ad unit to reach people 
who use the platform as their music 
and podcast player. 

Read more: https://bit.ly/39ZGtLX

Channel Updates

Instagram added a new setting 
enabling users to choose whether 
they can be targeted with more 
personalized in-app ads via third-
party platforms and providers.

Read more: https://bit.ly/39SR7E0

Instagram adds Branded Content 
Tags for Reels and Live, plus a 
workflow for advertisers to create 
Branded ads without the need for 
creators to post organically first.

Read more: https://bit.ly/3gtb7OS

Follow us

Snapchat launched a 'Spotlight' 
short video feed option that features 
a range of short video clips, both 
from public and private Snap 
accounts. 

Read more: https://bit.ly/3qEKw69

Instagram updated its search 
functionality so users can search for 
specific keywords, as opposed to 
being limited to profiles, hashtags 
and locations.

Read more: https://bit.ly/36WmGL7

What to know

Do you have a burning social media question for your brand? Let us help! 

Email social@mindstreaminteractive.com and our Social Media expert will get you answers.

Instagram is giving all users access to its new 'Guides' 
content display option, which adds a new way for brands 
and users to share long-form and themed content on 
their Instagram profile. Guides can be found on a tab in 
the profiles, as well as in 'Posts,' 'Mentions' and 'IGTV’. 
Fans can share these Guides in Stories and Direct 
Messages. Additionally, Product Guides may be featured 
in Instagram Shop, the new shopping destination within 
the Instagram app, so you can discover new products 
from people you may not already follow. This opens up a 
range of new possibilities in presenting and sharing 
brands’ products and how-to content.

Learn more: https://bit.ly/Nov20WTK
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