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Secret, the antiperspirant brand, is leveraging its 
Instagram page in December to drive awareness to 
female business owners around the holiday season. 
Known for their message of furthering gender 
equality, it’s no surprise the "Women-Owned 
Wednesdays" campaign taps into emerging mobile 
tactics, such as Instagram Stories and shoppable 
videos, to encourage online purchases of women-
owned businesses. Source: MarketingDive

Higher ROI with influencer 
marketing compared to 
traditional marketing

You Ask, We Answer

Facebook announced a new set of fundraising 
and cause awareness tools to assist non-profits in 
boosting their activity, including fundraising 
stickers to Facebook Stories and expanding its 
charity donation tools within gaming live-streams.

Read more: http://bit.ly/Nov19FBFundraising

Facebook released several ad personalization 
capabilities that use machine learning to 
automatically tailor ad experiences to each 
person at the right time. 

Read more: http://bit.ly/Nov19FBAds

Channel Updates

Pinterest launched Pinterest Shop, a 
new dashboard curated by Pinterest that 
showcases the profiles and products of select 
small businesses in an Etsy-style fashion. 

Read more: http://bit.ly/Nov19PinterestShop

LinkedIn is re-introducing an option 
enabling Page admins to invite connections 
to follow their LinkedIn Company Page. All 
company pages are set to have access to 
this option by next month. 

Read more: http://bit.ly/Nov19LinkedIn

37% Consumers say 
authenticity is the most 
important quality to have 
in sponsored posts
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Instagram launched ‘Reels’ to fight back 
against rival TikTok. Reels lets you make 15-
second video clips set to music and share 
them as Stories. Currently it’s  limited to 
Brazil but expected to open to the US soon.

Read more: http://bit.ly/Nov19IGReels

Twitter announced its new 'Hide Replies' 
option will be rolled out to all users 
globally. You now have the power to 
remove any tweet replies, better 
controlling engagement. 

Read more: http://bit.ly/Nov19Twitter

What to know

Do you have a burning social media question for your brand? Let us help! 

Email social@mindstreaminteractive.com and our Social Media expert will get you answers.

The Federal Trade Commission released a guide with videos on how and when 
influencers must disclose sponsorships to their followers. Legal responsibilities and 
transparency can have both brand reputation and financial implications. For 
example, influencer posts made on behalf of your brand should be tagged with 
#advertisement, #ad or #sponsored.

Download the Guide: http://bit.ly/Nov19WhatToKnow
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