
Facebook Ads Removes 
28-Day Attribution Model

TikTok made a TV commercial from the Ocean Spray-Fleetwood Mac 
crossover video that became a viral hit with over 49.7M views, 8.6M likes, 
102k comments and inspired over 134,000 knockoffs. The new 15-second 
spot is part of TikTok’s latest global marketing campaign called “It Starts 
on TikTok” highlighting all the ways the service impacts culture. The spot 
showcases the original video from Nathan Apodaca, who filmed himself 
sipping Ocean Spray while skateboarding and grooving to Fleetwood 
Mac’s “Dreams.” Ocean Spray jumped on the attention from the video, 
too, and gave Apodaca a truck as part of a promotion after he made their 
juice more famous than it’s been in decades. Source: AdWeek

You Ask, We Answer

LinkedIn launches an updated look and 
LinkedIn Stories for all users. As well, they 
are offering more personalized searches 
and the capability to launch a video 
meeting via a LinkedIn message.

Read more: http://bit.ly/LIStoryUpdates

Facebook adds new Groups features, 
including automated moderation tools like 
Admin Assist, and new engagement 
options such as pinnable topics, real-time 
chats, and conversation prompts.

Read more: http://bit.ly/SeptFBGroups

Channel Updates

Pinterest announced a full beta launch 
of Story Pins, a new Engagement tab 
for creators, pin reactions, and a 
redesigned Analytics dashboard.

Read more: http://bit.ly/PinStoryTools

Instagram expands shopping on IGTV 
and plans test of shopping on Reels. 
Currently, users can view products and 
make purchases across IGTV, Instagram 
Live and Stories.

Read more: http://bit.ly/IGtvShop

Follow us

Instagram introduces Stories Map and the 
new hidden comments feature for 
negative comments on social posts for 
National Bullying Month.

Read more: http://bit.ly/SeptIGFeatures

Facebook is removing its restrictions on 
the 20% text rule on main images in 
Facebook Ads. But they still insist that ads 
with less than 20% text perform better.

Read more: http://bit.ly/FBAdTextRule

What to know

Do you have a burning social media question for your brand? Let us help! 

Email social@mindstreaminteractive.com and our Social Media expert will get you answers.

Advertisers will no longer be able to track direct actions based on 
their campaigns over a longer period. Facebook ads will now be 
limited to a 7-day overview of direct response performance. As ad 
accounts revert to the 7-day attribution window, advertisers 
should use the “compare windows” feature to get a sense of how 
heavily their results skewed towards the 28-day mark. Originally 
this change was slated for October, but Facebook released a  
statement stating this will now take effect at the beginning of the 
new year. 

Learn more: http://bit.ly/Sept2020WhatToKnow
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Brand Spotlight

100K
views on TikTok within 

the first hour

134K
Tribute videos totaling 

almost a half-billion views
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