
Social Helps Connect Audiences 
& Strengthen Brands During 
Global Crisis

In-person hangouts have been suspended 

based on social distancing mandates, 
so Chipotle is providing a way to hang out 

virtually for 3,000 fans. They are hosting 
digital lunch parties, called Chipotle 

Together, via video-conference app Zoom. 
The parties feature celebrity guests, Q&As 

and free burrito giveaways. Fans can find 
the Zoom meeting links from Chipotle's 
Twitter account. Source: AdAge

Percentage of consumers interested in brand initiatives around COVID-19, 
including actions being taken to support communities, donations of goods and 
services, and employee assistance.

You Ask, We Answer

Snapchat launched its "Here For You" tool 
within its search bar that surfaces content 
from experts when Snapchatters search for 
mental health, anxiety, depression, suicide, 
and related topics.

Read more: http://bit.ly/Mar20Snap

Facebook launched new Messenger 
COVID-19 Community Hub to highlight 
key connectivity tools and expands ban 
on ads seeking to capitalize on 
COVID-19 fears.

Read more: http://bit.ly/Mar20FB

Channel Updates

Pinterest launched the Today tab which 
provides daily inspiration with a focus on 
COVID-19 related content. Additionally they 
released tips on how brands can 
communicate amid COVID-19.

Read more: http://bit.ly/Mar20Pin

Twitter works with brand partners to help 
them navigate the crisis on, has updated 
platform guidelines, and brought back the 
Profile Verification to help identify 
authoritative voices on COVID-19.

Read more: http://bit.ly/Mar20Twitter
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LinkedIn published several articles for 
remote work tips and staying connected with 
colleagues and clients as well as a dedicated 
coronavirus news page, where the platform 
collects the latest news about the outbreak.

Read more: http://bit.ly/Mar20LI

TikTok introduced a nightly program, 
#HappyAtHome, featuring celebrities 
that will help people feel more 
connected to others while practicing 
social distancing.

Read more: http://bit.ly/Mar20TikTok

What to know

Do you have a burning social media question for your brand? Let us help! 

Email social@mindstreaminteractive.com and our Social Media expert will get you answers.

Since the COVID-19 pandemic began in January, Instagram has taken steps to help 
people access accurate information, prioritize health, and stay connected. Updates 
include more educational resources for Instagram Search, stickers that promote 
legitimate sources and screening of removing those that aren't from recommendations, 
and guiding users to nonprofits in need of support. Other additions help reinforce 
social distancing, like using the "Stay Home" sticker and viewing content with family or 
friends in a shared Instagram video chat launched as Co-Watch.

Stay informed on new updates: bit.ly/Mar20WhatToKnow

www.mindstreaminteractive.com

SOCIAL MEDIA SYNOPSIS
March 2020

Brand Spotlight: 
Chipotle

56

http://bit.ly/Mar20Snap
http://bit.ly/Mar20FB
http://bit.ly/Mar20Pin
http://bit.ly/Mar20Twitter
http://bit.ly/Mar20LI
http://bit.ly/Mar20TikTok
mailto:social@mindstreaminteractive.com
bit.ly/Mar20WhatToKnow
http://www.mindstreaminteractive.com/
http://bit.ly/Mar20Snap
http://bit.ly/Mar20FB
http://bit.ly/Mar20Pin
http://bit.ly/Mar20Twitter
http://bit.ly/Mar20LI
http://bit.ly/Mar20TikTok
mailto:social@mindstreaminteractive.com
http://www.mindstreaminteractive.com/

